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The MENV Team conducted a landscape study of electric vehicle (EV) charging,
assessed the business feasibility of an EV charging program, and developed a
potential strategy to inform how Albertsons Companies, Inc. (ACI) could move
forward with their customer-facing EV charging program at grocery retail sites.
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PROJECT OUTCOMES

The research culminated in the following findings and recommendations to
Albertsons to proceed with a 3 year strategy for customer facing EV charging.
Please Note, these are ONLY recommendations from the MENV Team. ACl is not
committing to the installation of EVCs.
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