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 Outstanding Reviewer Award, Journal of Consumer Research, 2009 
 2008 Best Article Award, Journal of Consumer Research 

for Moreau and Dahl (2005) 
 2008 AMA TechSIG Award, Best Article on Technology or Innovation, 

Honorable Mention for Wood and Moreau (2006) 
 Guiney Award for Innovative Research, 2007, 2008 
 MBA Teaching Excellence Award, 2007 
 AMA Doctoral Consortium Faculty, 2007, 2008, 2010 
 Provost Faculty Achievement Award, University of Colorado, 2006 
 ACR Doctoral Symposium Faculty, 2004, 2005, 2009 
 Outstanding Reviewer Award, Journal of Consumer Research, 2003 
 Marketing Science Institute (MSI) Young Scholar, 2003 
 HOPE Professor of Excellence, SMU, Spring 2000 
 Junior Faculty Research Award, Cox School of Business, 2000 
 Procter & Gamble Marketing Innovation Research Fund Award, 1998 
 AMA Doctoral Consortium Fellow, 1997 
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 New Product Development and Acceptance 
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      International Journal of Research in Marketing, 2006 – present 
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ACR Task Force on Planning for Growth, 2011 
ACR Advisory Council, Appointed Member 2007- 2009 
ACR Associate Editor, North American Conference, 2009 
ACR Program Committee Member, 2004, 2006 
Academic Program Review Team,  Eller College of Management,  
     University of Arizona, 2008 
  
UNIVERSITY OF COLORADO 
 
Dean’s Search Committee, 2009-2010 
Boulder Faculty Assembly Representative, 2010, 2011 
Administrators’ Appraisal Committee, 2010, 2011 
Internal Reviewer, Center for the Arts and Humanities, 2008 - 2009 
Provost’s Faculty Achievement Awards Committee, 2007, 2008 
 
 LEEDS SCHOOL OF BUSINESS 
 
Executive Education Internal Advisory Board, 2010, 2011 
Executive Committee, Elected Faculty Representative, 2007-2009 
Research Committee, 2007 - 2009 
Marketing Division, PhD Doctoral Director, 2007 - 2009 
Marketing Division Representative, 
     Doctoral Curriculum Policy Committee, 2007 - 2009 
Chair, Diversity Committee, Leeds School of Business, 2006-2007 
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