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Emotion Influences the Evaluation and Eatly Use of Innovations,” Journal of
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Influence of Constraints on Consumer Creativity,” lead article, Journal of
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Effects," Journal of Consumer Psychology, 13(4), 422-430.
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Dabhl, Darren W. and C. Page Moreau (2002), "The Influence and Value of
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Moreau, Page, Aradhna Krishna, and Bari Hatlam, (2001) "The Manufacturer-
Retailer-Consumer Triad: Differing Perceptions Regarding Price Promotions,"
Journal of Retailing (December), 547-569.

Morteau, C. Page, Arthur B. Markman, and Donald R. Lehmann (2001) ""What
Is It?' Categorization Flexibility and Consumers' Responses to Really New
Products," Journal of Consumer Research, (March), 489-498.

Moreau, C. Page, Donald R. Lehmann, and Arthur B. Markman (2001)
"Entrenched Knowledge Structures and Consumer Response to New
Products," Journal of Marketing Research, (February), 14-29.

Moreau, C. Page and Darren W. Dahl (2009), “Constraints and Consumer
Creativty,” in Tools for Innovation, Arthur B. Markman and Kiristin L. Wood
(Eds.) New York: NY: Oxford University Press.
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Markman (Eds.) Mahway, NJ: Lawrence Eflbaum Associates.

CONFERENCES

“Designing Memories,” Association for Consumer Research, Jacksonville, FL.
October 2010.

“Innovation Aesthetics: The Relationship between Category Cues,
Categorization Certainty and Newness Perceptions,” Association for
Consumer Research, Jacksonville, FL. October 2010.

“One for You or One for Me? How the Intended Gift Recipient Influences

Product Evaluations,” Association for Consumer Research, Jacksonville, FL.
October 2010.

“To Each His Own? How Comparisons to Others Influence Consumers’
Evaluations of their Self-Designed Products,” Association for Consumer
Research, Pittsburgh, PA. October 2009.

“Customization in Context,” La Londe Conference in Marketing
Communications and Consumer Behavior, LLa Londe, France. June 2009



“Is Beaty in the Eye of the Beholder? Understanding the Factors Influencing
Consumer Self-Design,” Marketing and Operations Innovation Conference,
Park City, Utah. February 2009.

“The Influence of Extrinsic Rewards and Training on Creative New Product
Design,” Society for Consumer Psychology, February 2008.

“Conceptual Combinations in Marketing,” Association for Consumer
Research Annual Conference, September 2006.

“Thinking Inside the Box: Why Consumers Enjoy Constrained Creative

Experiences,” Association for Consumer Research Annual Conference,
September 20006.

“From Fear to Loathing? The Influence of Product Usage on Consumers’
Emotional and Cognitive Responses to New Products,” Association for
Consumer Research Annual Conference, October 2004,

“Building Evolutionary Bridges for Revolutionary Products,” Association for
Consumer Research Annual Conference, October 2004,

“Manufacturing the Solution: The Influence of Constraints on Consumer
Creativity,” INFORMS, September 2004 and Association for Consumer
Research Annual Conference, October 2003.

“The Influence of Negative Emotions on the New Product Adoption
Process,” Society for Consumer Psychology Conference, February 2003.

"The Contrasting Effects of Categorization and Analogy on Consumer
Learning," Association of Consumer Research Annual Conference, October
2002.

"Promoting Creativity: The Influence of Intrinsic Motivation, Extrinsic
Rewards, and Visualization,” Marketing Science Conference, June 2002.

“Emotional Reactions to New Products: Their Influence on Preferences Over
Time,” Society for Consumer Psychology Conference, February 2001.

"Systematicity in Analogical Inference: Implications for New Product
Learning," Association for Consumer Research Annual Conference, October
2000.

"The Role of Analogical Transfer in New Product Design," Texas Marketing
Consortium, April 2000.

"One Vs. Many: The Use of Analogies In Processing Really New Products,"
Association for Consumer Research Annual Conference, September 1999.

"The Influence of Stereotypical Ads on Consumers' Judgments of Strangers,"



Society for Consumer Psychology Advertising Conference, May 1999.

"Unanticipated Effects: Ads As Primes of Stereotypes," Society for Consumer
Psychology Conference, February 1998.

"The Manufacturer-Retailer-Consumer Triad: Differing Perceptions Regarding
Prices Promotions," Association for Consumer Research Annual Conference,
October 1995.

INVITED TALKS

“Identity Representation in Customization,”
Erasmus University, April 2011

Bocconi University, May 2011

London Business School, July 2011

“Design and Creativity: Innovation for Growth,”
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Boston, April 2011

“One for You or One for Me? How the Intended Gift Recipient Influences
Product Evaluations,”
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Consumer Self-Design,”
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Arizona State University, May 2007

“Constraints as an Innovation Tool,” Tools for Innovation Workshop,
University of Texas — Austin, December 2006
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“Designing the Solution: The Influence of Constraints on Consumer
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“From Elation to Frustration: The Influence of Emotions on New Product
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“The Influence of Analogical Thinking During New Product Ideation,”
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University of Colorado, Boulder, September 2001
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"Entrenched Cognitive Structures and Resistance to Really New Products,"
Procter & Gamble Headquarters, Cincinnati, Ohio, August 1998
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Journal of Marketing Research, 2008- present
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Jounral of Consumer Psychology, 2010 - present

Journal of Product Innovation Management, 2004 - present
International Jonrnal of Research in Marketing, 2006 — present
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Provost’s Faculty Achievement Awards Committee, 2007, 2008
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Executive Education Internal Advisory Board, 2010, 2011
Executive Committee, Elected Faculty Representative, 2007-2009
Research Committee, 2007 - 2009
Marketing Division, PhD Doctoral Director, 2007 - 2009
Marketing Division Representative,
Doctoral Curriculum Policy Committee, 2007 - 2009
Chair, Diversity Committee, Leeds School of Business, 2006-2007
Marketing Division, PhD Committee Member, 2003 - present
Marketing Division Representative,
MBA Curriculum Policy Committee, 2004 - 2006
Marketing Division Representative, Undergraduate Curriculum Policy
Committee, 2003 — 2004
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Dissertation Chair
Kelly B. Herd

Dissertation Committee Member
Marit Engeset, Norwegian School of Economics
Caleb Warren
Miranda Goode, University of British Columbia
Rishtee Batra, Boston University
Gina Mohr
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Rod Ruble
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