
Boycotts and Procotts for 
Zero Waste 

 Jack DeBell 

University of Colorado 

US Zero Waste Business Council 

Los Angeles, CA 

May 7, 2015 



Relevance 
 

Campaigns 
 

Resources 



      

Spend, Spend, Spend. It’s the American Way. 
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Total annual 
expenditures of the 

4,300 two- and  
four-year institutions 
were $351 billion (or  

3.2% of the U.S. GDP) 
in 2013. 

 
 



      

Consumers to change the consumption landscape 
  

 
ü  79 million Millennials in the United States—25 percent of the 

population. 
 
ü Millennials exceed the number of Baby Boomers (often their 

parents) by about 3 million. 
 
ü Millennials, with their larger population, stand to have equal 

or greater influence, especially considering differences like 
wealth, education, and their acceptance of ideas…like zero 
waste. 

 



      

A survey of 15,500 consumers in 17 countries revealed 
that more than a third were boycotting at least one 
brand. 
http://newint.org/features/2006/11/01/facts/#sthash.1B2ig7ai.dpuf 

  
 
 
 
“It will soon be standard practice for consumers to start 
widespread protests using social media to urge others 
to abandon companies that refuse to act in responsible 
ways.” 
http://www.forbes.com/sites/simonmainwaring/2011/09/07/the-new-power-of-consumers-to-influence-brands/ 

 



      

Boycott 
 
A boycott is a form of consumer activism involving the act 
of voluntarily abstaining from using, buying, or dealing 
with someone or some other organization as an 
expression of protest, usually of political reasons.  



      Charles Boycott 
1832-1897  



      



      

Pro • cott  
proˌkät/ 
  
verb 
  
1.   supporting the production and purchase of goods 
and services with environmental and social empowerment 
attributes. 
  
noun 
  
1.  a supportive, ongoing campaign, that organizes 
consumer actions such as purchases, letter writing and 
social media outreach to increase the product or 
company’s sales and business success. 
 



      

Brand Nation 
 
The rise of a new group of companies transforming profit-
oriented business into purpose-driven enterprises.  
 
 
 
These will be brands that customers anywhere in the 
world would will demonstrate and encourage loyalty to, 
using Twitter, Facebook, and other social media tools 
that now empower them to make or break a brand. 



      

“This isn't about being anti-business. 
At the National Consumer Council, we 
want the good guys to make good 
profits and the bad guys to lose out.”  
 

http://www.independent.co.uk/voices/commentators/philip-cullum-an-exciting-
example-of-what-consumers-can-achieve-785587.html 
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THANK YOU TO OUR SPONSORS!!! 
 

!



      



      



      



      

 WHO WE ARE  PRESS ROOM  BLOG  MULTIMEDIA  PHOTO GALLERIES

Enter E-Mail

Victoria's Secret cleaned up their act. Now
we're transforming the rest of the catalog and
junk mail industries. Join us at
http://donotmail.org/.

Victoria’s Dirty Secret http://www.victoriasdirtysecret.net/
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Little Museum of Bad Industrial Design 
 
Primary school students of Capannori, Italy, set up the Museum of Bad Industrial Design (Piccolo Museo 
degli orroridi progettazione). A museum of packaging and products that cannot be reused, repaired, 
recycled or composted and hence have to end up in the dump. 
 
In order to enlighten the industrial designers of the big wealthy companies producing these goods the 
pupils wrote letters to them asking to please think about the future and produce products that could be 
recycled or composted at the end of their lives. As with the case of the coffee-capsules some of them 
replied with thank you notes and confirming their commitment to improve the design in the future.  
 
Here is a good experience to involve children in waste prevention. The less non-reusable/repairable/
recyclable stuff in the market the closer we are to Zero Waste! 

http://www.zerowasteeurope.eu/2011/11/little-museum-of-bad-industrial-design/ 



      

The inventor of K-Cups regrets that he ever 
invented them. 
 
 
"I feel bad sometimes that I ever did it," John Sylvan 
told The Atlantic in an interview.  
 



      

ü  90% diversion 
ü  No public trash cans 
ü All recyclable or compostable packaging

   

Ralphies Green Stampede 





      

ü  90% diversion 
ü  No public trash cans 
ü All recyclable or compostable packaging
ü  concession contract requirements (5 points)

   

Ralphies Green Stampede 



      

Soft Drink Vending Contracts
And

Recycling:

Toolkit for Change

Prepared by the

College and University Recycling Council

A Technical Council of the National Recycling 
Coalition

 http://www.nrc-recycle.org/curcprojects 



      

The vendor will be responsible for understanding and following campus zero waste 
procedures  
1.       Mixed recyclables 
2.       Mixed compostables 
3.       Flattened  corrugated cardboard 
4.       Fryer grease 
5.       Landfilled material 
 
  
Compliance with procedures includes proper set up of containers before event prep begins.  
This includes:  
1.       Placing proper (color- coded) liners/bags in their respective bins 
2.       Minimizing contamination of any/all waste streams by training staff on the list of 
          prohibited items. 
3.       Placing color-coded liners/bags into the appropriate receptacle at one of several 
          central locations 
  
The final, and perhaps the most important aspect of vendor compliance, will be the 
consistent use of approved recyclable or compostable food service ware.  
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       Cooking Oil to Biodiesel  



      



      



      



      



      



      



      



Resources 
 



      Porter's Five Forces: Analyzing the Competition 
http://www.businessnewsdaily.com/5446-porters-five-forces.html 
 



      

 
Where to post 

 
ü  Your own "social" pages 

ü Company sites 

ü Online communities 

Social media 
  
Plenty of online outlets to post your opinions.  
 
And companies are paying attention 
 



      



      



      

Effective critiquing 
 
ü  it's important to establish your credibility 
 
ü  check the site's frequently asked questions 

and terms and conditions to find out what's 
allowed.  

ü Make your comment as brief as possible, 
and include facts.  

 
ü Don’t get sued  
 
ü  If it resolves your problem, update your 

original post with the good news.  



       
70 tons of waste is produced 
for every ton we generate…. 
 

One, four-foot stack 
 = 

 One, forty-foot Fir tree 
 



      

Per day Per week Per month 

Per year 



      



      

“Never doubt a small group of committed people can 
change the world. Indeed,  It’s the only thing that ever 
has.” 
 
- Margaret Mead 




