
Evening MBA Program Plan
Designed for professionals working full-time, the Leeds Evening MBA program offers a cohort structure which provides a clear 
progression of foundational courses during the first four semesters. In the final two semesters, students can customize their 
degree to support their professional goals by choosing a selection of electives drawn from finance, marketing, management, 
operations, and entrepreneurship.

Year One

Summer 
Semester One

May–June: A Mod 
Socially Responsible Enterprise

July–August: B Mod 
Quantitative Methods

Fall 
Semester Two

September–December 
Managerial Economics 
Financial Accounting

Spring 
Semester Three

January–April 
Corporate Finance 
Marketing Management

Late April 
Capstone Launch Meeting

Year Two

Capstone Project begins 
Completed over the last three semesters of the program.

Summer 
Semester Four

May–June: A Mod 
Decision Modeling

July–August: B Mod 
Strategy

Fall 
Semester Five

August–October 
Elective 1 
Elective 2

October–December 
Elective 3 
Elective 4

Spring 
Semester Six

January–March 
Elective 5 
Elective 6

March–May 
Elective 7 
Elective 8

EVENING MBA PROGRAM

Evening students spend approximately six hours per week in 
class. Classes begin at 6:30pm and end between 9:15 and 
9:45pm. Students can expect to spend an additional six to 
twelve hours per week outside of class on studying, group 
work, and deliverables. 

Tuition for the class enrolling in May of 2020 will be $57,516 
for the entire program, billed in six equal installments of 
$9,586. Tuition will not increase during the duration of the 
program, as long as the student maintains enrollment and 
graduates on schedule.

Books and meals before evening classes as well as parking 
are provided to Evening MBAs. The final two semesters 
of elective courses are divided into eight-week modules. 
Students take two electives in each module for a total of eight 
electives courses in the program–more than many part-time 
MBA degrees. In addition, Evening students may also select 
electives offered in the full-time MBA program (provided that 
their work schedules can accommodate day-time classes). 
This allows for even greater options in the Evening MBA 
program. 
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Advanced Data Analytics**

Applied Financial Management**

Customer Analytics

Entrepreneurial Finance

Entrepreneurship

Executive Leadership*

Global Strategy

High Growth Ventures

Investment Management & Analysis

IT & Business Strategy

Marketing Communication

Marketing Strategy

Negotiations & Conflict Management*

New Product Development**

International Business**

Project Management

Supply Chain Strategy

This list is subject to change.  
*One of the electives must fulfill the Organizational Management 
requirement.

**Some courses are delivered in Hybrid format. This format has 1 hour 
pre-recorded lectures and includes three mandatory Saturday in-person 
meetings with the instructor.

Representative listing of electives, 
courses will vary by semester

Evening MBA Class of 2022 
Program Calendar

Orientation April 24-25, 2020

2 week pre-term break

Summer 2019 
Semester One

May 11–August 14, 2020

3 week break

Fall 2019 
Semester Two

September 8– December 17, 2020

3 week break

Spring 2020 
Semester Three

January 11–April 23, 2021

2 week break

Summer 2020 
Semester Four

May 10–August 13, 2021

1 week break

Fall 2020 
Semester Five

August 24–December 17, 2021

3 week break

Spring 2021 
Semester Six

January 10–May 6, 2022

Graduation May 2022


